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Foreword

Welcome to Saunderson House’s latest research 
looking at Financial Wellbeing and gender. This report 
looks closely at how the financial wellbeing and 
independence concerns of professional women differ 
from those of men.

In particular, this report explores how the Covid-19 
pandemic has impacted the two genders, and 
different perceptions of financial resilience. It also 
compares the attitudes of men and women towards 
Environmental, Social and Governance (ESG) factors 
and responsible investing. 

As identified in our first gender report, women tend 
to look at issues holistically, spending more time 
considering what they don’t know. This can help to 
build a fuller picture of financial wellbeing, but it can 
also lead to confusion and inaction. The good news 
is that financial education and financial advice can 
significantly help to build capability and confidence. 
As a firm, I’m proud to say that we are committed 
to closing the gender advice gap, working hard to 
ensure the wealth management industry can better 
serve professional women.

The research findings are based on the responses 
from nearly 300 contributors, which includes our 
clients as well as influential external groups. I would 
like to thank the Everywoman Network and Level 20 
for their participation in this research. Everywoman 
aims to promote and advance women in business 
and has more than 45,000 members worldwide, and 
Level 20 is a not-for-profit organisation dedicated 
to delivering gender diversity in the private equity 
sector.  

We hope you find the following pages interesting 
and insightful. Please do send us any feedback or 
questions that arise on the back of this, or future 
reports.

And finally, thank you to all of you who participated in 
our range of surveys this year.

Kirsten Pettigrew 
Chartered Financial Planner 
Saunderson House  
 
E:  
T: 02073 156 720

kirsten.pettigrew@saundersonhouse.co.uk
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      Methodology

We surveyed 279 professionals during July – September 2021 using an online survey. 

137 respondents are Saunderson House clients, 111 are members of Everywoman and 31 are members of 
Level 20. 

There are 165 female respondents and 114 male. 

In terms of the age demographic, 132 of those surveyed are Baby Boomers, 83 are Generation X and 64 
are Millennials. 

All percentages have been rounded to a whole number. For some statistics we have converted the score out of 5 into 
percentages. For example, combining scores of 4 (agree) and 5 (strongly agree) to determine the percentage of overall 
agreement with specific statements or questions.

      Definitions

 

 

Generations

For the purpose of this report, we define Millennials as people aged 20 – 39, Generation X as 40 
– 54 and Baby Boomers as 55 – 74. Where relevant and significant, we highlight key differences 
between these three generations. In places, however, we compare the Millennial, or ‘younger’ 
generation to ‘older generations’, which we define as Generation X and Baby Boomers combined.

Responsible Investment

In this report, we use the term responsible investment as a catch-all term to cover ethical, green, 
sustainable, impact and ESG-type1 investments. We feel that the term responsible best captures 
how our clients and those surveyed feel about the issue and investment approach.

Professional Individuals

In this study, we define professional men and women as individuals working across a range of 
professions that require a certain level of education, skill, or training, including accountancy, private 
equity, information technology and law. 

1 By ESG we mean a set of standards  relating to environmental, social, and governance factors used to evaluate a company or investment.
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The key findings from our research this year are: 

 ● Women are more open to responsible 
investments than men

 ● Women tend to be more likely to want to 
use their wealth to help others

 ● Women have a higher preference for 
financial advisers ‘like them’ i.e. similar age / 
same gender

 ● The Covid-19 pandemic has had more 
of an impact on the financial plans and 
investments of women

 ● Correspondingly, women are more likely 
to say that they see the world differently 
following the pandemic

 ● Women are more concerned about job 
security than men and less concerned about 
inflation and tax

 ● Time is an important element of financial 
wellbeing for women 

 ● Women experience a larger importance-
ability gap when it comes to financial 
wellbeing

 ● Concerns over mental and physical 
wellbeing are slightly higher among women

 ● Women tend to feel less financially resilient

 ● Financial advisers can be a useful resource 
to reduce financial wellbeing concerns, by 
saving time and minimising the importance-
ability gap

Executive Summary 

 

Mental and physical wellbeing is the key 
financial wellbeing concern for women 
this year, closely followed by worries over 
losing their job. Nearly half (48%) of female 
respondents selected the broad definition of 
wellbeing as the primary challenge, largely 
mirroring the general research findings and 
responses from men. However, concern over 
job security is much higher among women, 
with employment barely featuring as a 
concern for men (42% versus 7%). 

While men and women broadly agree on 
the importance of most financial wellbeing 
factors, time is clearly more of a priority for 
women. In our survey 71% of women said it 
was important to have enough time to take 
control of their finances compared to only 
42% of men, and over half of women surveyed 
say they do not have enough time to think 
about their finances. 

“As we endure a second year of the 
pandemic, it is understandable that 
the toll on general wellbeing is at the 
forefront of people’s minds. While 
on the one hand the shift to working 
from home may have saved time for 
some professional women, it may 
also have increased time spent on 
other responsibilities such as home 
schooling, and the additional mental 
stress of arranging care for elderly 
relatives.”

Olly Cheng, Chartered Financial Planner, 
Saunderson House
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As per our research last year, there remains a gendered financial wellbeing ‘importance-ability’ gap. 
While this gap has narrowed, women still believe they are less able to achieve the financial priorities 
which they see as important, compared to men. This may be down to a more honest assessment 
among women and demonstrates the importance of the financial adviser relationship to this group. 
In addition, women see themselves as much less able or knowledgeable to deal with major economic 
challenges and to be less ‘financially resilient’. 

However, women do appear to be taking more action over the year, with a third (33%) surveyed 
intending to make changes to financial plans and investments as a result of the pandemic, compared 
to just 6% of men. Anecdotally, we have also seen more women getting involved in family finance 
conversations than prior to the pandemic, showing a willingness to increase their financial literacy.

Another area in which we see a marked difference between the genders is appetite for ESG and 
responsible investing. More than half of women say they feel a responsibility to ‘use their wealth 
in a responsible way, helping to improve the environment and society’ and more women than men 
believe all their wealth should go towards companies that benefit society. Despite being more 
interested in altruistic financial pursuits than men, women feel less able and knowledgeable to 
achieve this aim. The responsible investing and advice industry needs to consider how they can 
mobilise a motivated and engaged audience.  

Our research suggests that having a financial adviser can help women achieve key aspects of 
financial wellbeing. Of the women we surveyed, those who had a Saunderson House financial adviser 
consider themselves more able to reach a desired level of wealth than those who do not (80% 
versus 43%). Women with a Saunderson House adviser also feel more able to reach a point where 
they don’t need to work purely for money (81% versus 34%). 

This year’s research findings provide a helpful insight into the concerns particular to women when it 
comes to financial wellbeing and some of the potential solutions which can empower women to feel 
more in control. We will be continuing our research throughout the next few years, identifying how and 
where men and women need different types of support. 
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Financial Wellbeing

A deterioration in mental and physical wellbeing replaces job insecurity as the top concern for women in 
our 2021 survey. While women’s worry over ‘losing my job or my spouse losing their job’ has decreased 
since last year (53% in 2020 compared to 42% in 2021), this year’s results show a sharp rise in women 
expressing concern over their general wellbeing. 

Proportionately, a third more women selected this as a worry in 2021 than they did in 2020. In the last year, 
the proportion of female respondents who are concerned about their general wellbeing has increased from 
36% to 48%, the largest increase amongst all factors. 

Women’s top financial wellbeing concerns (participants could select up to three) and how their 
relative importance compares to those selected by men. 

Top financial independence and financial wellbeing concerns

Losing my job or my spouse losing their job

The fallout from the Covid-19 pandemic

Climate change

Greater pressure from family for financial support

A change in the amount of tax I have to pay

A long-term rise in inflation

A collapse in the UK property market

A slowdown in the global economy

A slowdown in the UK economy

Geopolitical instability2

Stock market volatility

A long-term rise in interest rates

Other (please specify)

A change in Government

Female  Male

0% 10% 20% 30% 40% 50% 60%

A change in government

Other (please specify)

A long-term rise in interest rates

Stock market volatility

Geopolitical instability

A slowdown in the UK economy

A slowdown in the global economy

A collapse in the UK property market

A long-term rise in inflation

A change in the amount of tax I have to pay

Greater pressure from family for financial support

Climate change

The fallout from the Covid-19 pandemic

Losing my job or my spouse losing their job

A deterioration in wellbeing in other walks of life e.g. mental,
physical

Female Male

A deterioration in wellbeing in other walks 
of life e.g. mental, physical

2 Our research was conducted prior to the recent events in Ukraine, and therefore any change in concern over geopolitical 
instability is not reflected in these results
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This increase may be down to recent events, with 
the Covid-19 pandemic and its recurrent lockdowns 
bringing into sharp relief the importance of mental 
and physical wellbeing. Research has shown that 
women’s mental health and wellbeing has been 
directly negatively impacted by Covid-19 to a 
greater extent than men’s, partly due to increased 
care demands at home.3

Saunderson House advisers have noted that often 
their female clients tend to think holistically about 
the worries they have with different aspects of their 
lives, and to be concerned on the behalf of others. 
The pandemic is likely to have only heightened this 
trend. For women, financial wellbeing is often more 
integrated with their overall wellbeing than men.

As identified in last year’s report, Financial 
Wellbeing and Women: Closing the Advice Gap, 
there remains a significant disparity between 
the degree to which job security is a concern for 
professional men and women. Throughout the 
Covid-19 pandemic, more women than men were 
furloughed, with working mothers in particular more 
likely to be furloughed than their male counterparts.4 
Men remain more concerned over macroeconomic 

issues, such as a long-term rise in inflation, 
geopolitical instability, or a change in government. 
While age may be one factor that explains this 
difference, with more experienced individuals 
tending to feel more secure in their jobs, we can see 
from our research that there are still clear gender 
divides amongst the older generation when it comes 
to financial wellbeing concerns.

“Since the pandemic, I have been 
having more conversations with 
clients about the stresses they are 
experiencing outside of work. I have 
also seen a notable shift towards 
discussing gifting, estate planning and 
next generation finances.”

Kirsten Pettigrew, Chartered Financial Planner, 
Saunderson House 

When it comes to your financial independence and financial 
wellbeing, which of the following are you most worried about?

Percentage of women who chose these as one of their top three financial wellbeing concerns in 
2021 compared to 2020. 

3  Close-the-Gap-and-Engender-Joint-briefing-on-the-impact-of-COVID-19-on-womens-wellbeing-mental-health-and-financial-security.pdf
4 Unequal impact? Coronavirus and the gendered economic impact (parliament.uk)
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Losing my job or my spouse losing their job A deterioration in wellbeing in other walks of life
e.g. mental, physical

2020 2021

https://www.engender.org.uk/content/publications/Close-the-Gap-and-Engender-Joint-briefing-on-the-impact-of-COVID-19-on-womens-wellbeing-mental-health-and-financial-security.pdf
https://committees.parliament.uk/publications/4597/documents/46478/default/
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Top financial wellbeing concerns amongst older women and men

When asked to assign a score to the importance of wellbeing factors, men and women prove to broadly 
be in agreement. The three most important factors are the same for both genders:

The exception to this agreement is the factor “Having enough time to take control of my finances”, which 
was selected as important by 71% of women but less than half (42%) of men. 

1. Having wellbeing in other walks of 
life e.g. mental, physical 

2. Feeling happy with the state of my 
finances 

3. Having clarity and confidence over 
my future financial plans 

 95%

94%

90%

92%

91%

90%

Top financial wellbeing factors for men and women
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Losing my job or my
spouse losing their job

A long-term rise in
inflation

A slowdown in the
global economy

Geopolitical instability

Female Baby-Boomer Male Baby-Boomer

Percentage of Baby Boomer (those aged 55 – 74) women who chose these as one of their top 
three financial wellbeing concerns compared to Baby Boomer men

Female Baby Boomer  Male Baby Boomer
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More time to think about my finances

Potentially as a result of not feeling as though they 
have sufficient time to think about their finances, 
women also say they feel less knowledgeable, with 
only 36% knowing how to finance plans for retirement 
(including leisure) compared to 67% of men. 

Anecdotally, financial advisers at Saunderson House 
find that female clients tend to have a more complete 
appreciation of what is  going on in their family’s 
finances and are more attuned to risk. This could be 
why they feel less certain about their future financial 
situation, which is not necessarily a disadvantage, 
because they are then more likely to seek financial 
advice and plan ahead for any potential issues. 

Proportion of respondents who found the statement desirable, undesirable or were neutral.

somewhat / very desirable  neutral   undesirable / strongly undesirable 
 

£

Female solicitors feel they have less 
clarity and confidence over their 
future financial plans than female 
accountants: 45% vs. 68%

Solicitors feel they have the least time to take control 
of their finances compared to Accountants and those 
working in technology industries. This may be because 
of long workdays for solicitors which, research has 
revealed, have been getting even longer.5 

At the same time, women have less clarity and 
confidence over their future financial plans than men 
(45% versus 77%). This may be because women feel 
they do not have the time to think about their finances, 
with 52% saying they need more time, compared 
to only 22% of men. Research has revealed that the 
gender gap in total childcare time increased over the 
pandemic and that mothers found it harder to work 
productively from home.6 

5 Revealed: Law firms’ average start work and finish times 2021-22 - Legal Cheek
6 Unequal impact? Coronavirus and the gendered economic impact (parliament.uk)

45% Solicitors

64% Accountants

80% Technology
industries

Percentage of women who feel  
they have enough time to take  
control of their finances

https://www.legalcheek.com/2021/10/revealed-law-firms-average-start-work-and-finish-times-2021-22/
https://committees.parliament.uk/publications/4597/documents/46478/default/
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Importance vs Ability Gap 

While women’s perceived ability to achieve their 
top three financial priorities has improved over the 
past year, there remains a distinct gender divide. 
In 2020 only 37% of women felt happy with the 
state of their finances and only 30% had clarity 
and confidence over their future financial plans. In 
2021, these percentages have risen to 47% and 48% 
respectively. 

However, there remains amongst women an 
average gap of 42 percentage points between the 
importance assigned to their top three financial 
priorities and their perceived ability to achieve them.

The Value of a Financial Adviser 

Our research suggests that having a financial 
adviser can help women achieve key aspects of 
financial wellbeing, regardless of their personal 
circumstances. Over 80% of Saunderson House’s 
female clients consider themselves able to reach 
a desired level of wealth, and around the same 
percentage feel they can achieve a point where 
they do not need to work purely for the money. 

This compares to 43% and 34% respectively for 
other female respondents to the survey.8 Crucially, 
a financial adviser can help time-poor women feel 
they have enough time to take control of their 
finances, with 63% of Saunderson House clients 
feeling able to do this, compared to 36% of other 
respondents. 

Top three financial wellbeing factors: importance vs. ability7 

Importance Ability

Percentage of respondents who answered important/very important or able/very able

Female accountants 
feel less able to achieve 
mental and physical 
wellbeing than female 
solicitors

Female accountants feel 
less able to meet the 
financial responsibilities 
placed on them by others 
than female solicitors

0%

20%

40%

60%

80%

100%

Having clarity
and confidence
over my future
financial plans

Feeling happy
with the state
of my finances

Having mental
and physical

wellbeing

0%

20%

40%

60%

80%

100%

Having clarity
and confidence
over my future
financial plans

Feeling happy
with the state
of my finances

Having mental
and physical

wellbeing

Women Men

59% 
vs 

82% 

55% 
vs 

82%

7 The difference between the importance ascribed and perceived ability to achieve financial wellbeing factors 
8 Respondents to the survey who were not Saunderson House clients may be receiving financial advice elsewhere
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Despite the reassurance a financial adviser can offer women, there remains a gender divide in perceived 
ability to achieve financial wellbeing. This importance-ability gap may be linked to a disconnect between 
financial advisers and women. Our survey results show that a significantly larger proportion of women 
compared to men would like to have a financial adviser the same age and gender as them. Over a quarter 
of women say that having a financial adviser who is a similar age to them is desirable or highly desirable, 
compared with only 5% of men. Similarly, 19% of women say that having an adviser of the same gender is 
desirable or highly desirable, compared with just 2% of men.

The preference for a financial adviser who is similar to them amongst women is more pronounced amongst 
millennials with 38% of millennial women wanting an adviser of a similar age to them, and 34% wanting an 
adviser who is also a woman. 

How would you rate your current ability to achieve the following? 

How desirable would you consider each of the below?

Percentage of respondents who answered able/very able

Percentage of respondents who selected desirable or very desirable for these traits

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%

Reaching a desired level of
wealth/investable assets

Reaching a point where I don’t 
need to work purely for the 

money

Having enough time to take
control of my finances

Female Saunderson House Clients Other Female Respondents
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A financial adviser who is a similar age to me A financial adviser who is the same gender as
me
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How desirable would you consider each of the below?

Percentage of female millennials (aged 20 – 39) compared to female non-millennials (aged over 39) 
who selected desirable or very desirable for these traits

According to research by WealthiHer, almost three-quarters of women believe men have different 
investment attitudes and styles to them.9 For the advice industry to better serve professional women and 
build better relationships with its female clients, it is important to acknowledge this preference. Saunderson 
House’s younger female advisers aim to serve younger female clients to enable them to feel more 
confident in their financial selves.

9 The_WealthiHer_Network_Report_2019.pdf (kleinworthambros.com) 
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A financial adviser who is a similar age to me A financial adviser who is the same gender as
me

Female Millennial Female Non-millennial

“At Saunderson House we have 
developed a diversity and inclusion 
strategy which focuses on ensuring 
an inclusive lens is applied to our 
people processes and that we 
are proactively developing and 
retaining our diverse talent within 
the Financial Planning Teams so we 
can better represent and serve our 
clients’ needs.”

Faye Llewellyn, HR Director
Saunderson House

“Diversity is important to us at 
Saunderson House. Being able 
to draw on our differences is 
what ensures we get to the 
best outcomes for our clients. 
Greater diversity leads to greater 
diversity of thought, the ability to 
attract and retain top talent and 
better understand the needs of 
our clients.”

Tony Overy, Chief Executive Officer
Saunderson House

https://www.kleinworthambros.com/fileadmin/user_upload/kleinworthambros/pdf/The_WealthiHer_Network_Report_2019.pdf
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Covid-19 appears to have had a far more 
significant impact on women than men according 
to our research. 43% of women say their financial 
priorities have changed, compared to just 8% of 
men. In addition, almost twice as many women than 
men (64% vs. 34%) believe that the way they see 
the world has changed because of the pandemic.

This sentiment is being followed through with 
action, with one third of women (33%) surveyed 
intending to make changes to financial plans and 
investments as a result of the pandemic while only 
6% of men feel the same. 

In our previous report, Financial Wellbeing in 2021 
– Family, Tax and Inflation10, we explored how 
Covid-19 had prompted many individuals to re-
evaluate their financial priorities. 

The Covid-19 pandemic has made many people, 
particularly older generations, more aware of 
mortality, and concurrently advisers at Saunderson 
House have noticed an increasing number of 
female partners of clients choosing to be involved 
in financial planning meetings. 

This drive amongst previously ‘absent’ partners 
to become involved in their family’s wealth 
management highlights the importance of 
developing a good relationship with a financial 
adviser, now more than ever. As one of our 
financial advisers noted, “the hardest conversation 
with the next of kin should never be the first” and 
so it is important to nurture a good relationship 
with other members of the family, beyond the lead 
client who typically attends meetings. 

This year’s research findings suggest that women 
generally feel less financially resilient than their 
male counterparts.

Covid-19 and Financial Resilience

“My financial priorities and objectives have changed”

Proportion of women who agreed, disagreed or were neutral, compared to men

“In the past couple of years, many of 
our clients have lost family and friends. 
The prospect of suddenly losing their 
spouse has served as a reminder 
for many women not previously 
involved with the family’s wealth 
management. They now feel the need 
to equip themselves with knowledge 
and become part of the financial 
conversation.” 

Kirsten Pettigrew, Chartered Financial Planner, 
Saunderson House

“Since the pandemic began, I have 
seen a notable increase in the number 
of absent party spouses re-engaging. 
This could be down to the ease of 
meeting virtually and we need to 
make every effort to ensure this 
engagement doesn’t reduce again 
as we move back to face to face 
meetings.”

Kirsten Pettigrew, Chartered Financial Planner, 
Saunderson House

10 Financial Wellbeing in 2021 - Family, Tax and Inflation - Saunderson House

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Men

Women

agree / strongly agree  neutral  disagree / strongly disagree

https://saundersonhouse.co.uk/2021/12/01/financial-wellbeing-in-2021-family-tax-and-inflation/
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Whether it’s macroeconomic issues, such as a 
slowdown in the economy, or personal ones, such 
as paying for long-term care, women consistently 
consider themselves as less able to prepare 
adequately than men. Recent FCA surveys have 
revealed that across society, women tend to 
score themselves as being less confident and 
knowledgeable about financial services.11 The same 
data showed that women appear to be more risk 
averse in the way they manage their finances. 

As previously noted, women may be more honest 
about their financial literacy than men and prefer to 
take professional advice. An aversion or perceived 
lack of financial knowledge is often rooted in 
education, and a changed perception about certain 
subjects would certainly benefit women. However, 
many advisers do offer financial awareness courses 
for all clients, which can help fill any gaps.12 

Not only have women’s financial goals changed 
as a result of the Covid-19 pandemic but also their 
personal priorities, with 65% planning on working 
from home more. A similar number (63%) have said 
that they want to spend more time with their family. 
The Institute for Fiscal Studies recently noted that 
the rise in working from home and development of 
work from home technologies could provide women 
with less constraints and more time.13 The long-term 
effects remain to be seen, but these changes could 
see more women feel they have enough time to 
control their finances and subsequently feel more 
financially resilient. 

How would you rate your current ability to achieve the following? 

Percentage of respondents who answered able/very able

11 Gender, personal finances and Covid-19 | FCA Insight
12 Rathbones virtual financial awareness course for adults | Rathbones
13 Covid-19-and-inequalities-IFS.pdf 
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https://www.fca.org.uk/insight/gender-personal-finances-and-covid-19
https://www.rathbones.com/financial-awareness-adults
https://ifs.org.uk/uploads/Covid-19-and-inequalities-IFS.pdf#page=24
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On the topic of ESG and responsible investing, men and women are in agreement on many issues. A similar 
proportion believe that ‘investing in ESG funds makes good business sense’ (39% of women and 36% of 
men). However, opinions vary on the degree to which money should be invested in ESG funds. Women 
believe more in a comprehensive approach, with 39% agreeing that ‘All my wealth should go towards 
companies that benefit society’, compared to 26% of men. Men’s enthusiasm for ESG investing is mostly 
for the ‘flexitarian’ approach we identified in previous reports, in which ESG forms part, but not all, of their 
investment portfolio. 60% of men agreed with the statement ‘There is a place for ESG, but only as a part of 
my portfolio, it’s not realistic to solely invest in ESG’ compared to 44% of women. 

Neither gender appeared to be inspired by the UN climate change conference in Glasgow with just 13% of 
women and 8% of men agreeing with the statement: ‘the fact COP26 is being hosted in the UK this year 
has increased my focus on the importance of responsible investing.’

ESG (including COP26)

“There is a place for ESG, but only as a part of my portfolio, it’s not 
realistic to solely invest in ESG”

Agree/Strongly agree  Neutral  Disagree/Strongly disagree 

Proportion of women who agreed, disagreed or were neutral, compared to men
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This year, half the women surveyed consider investing in sustainable financial products to be important or 
very important, in contrast to 29% of men. However, only a quarter of women consider themselves as able 
to do so, and fewer still (19%) as knowledgeable about how to start the process. 

Our research suggests, therefore, that there are an increasing number of women who want to invest in 
a responsible way, but the advice industry is not currently supporting them in this endeavour. Financial 
advisers should make themselves aware of this change in appetite and seek to engage women to help 
them achieve their financial goals, particularly as the number of High Net Worth Individuals (HNWIs) who 
are women continues to grow around the world.14 

In addition, with the Minister for Women and Equalities stating that women’s economic empowerment will 
be a particular focus for the Government in the post-pandemic recovery period,15 the changing financial 
priorities of professional women should be of interest to advisers and governments. 

14 Managing the Next Decade of Women’s Wealth | BCG
15 https://committees.parliament.uk/oralevidence/297/pdf/ 

Two thirds (66%) of millennial 
women feel a responsibility to use 
their wealth in a responsible way, 
helping to improve the environment 
and society, compared to 43% of 
women of the older generation.

https://www.bcg.com/publications/2020/managing-next-decade-women-wealth
https://committees.parliament.uk/oralevidence/297/pdf/
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Conclusions

Our latest research reveals a number of important insights and findings:

Women are more concerned than ever about their general wellbeing and seem to 
have felt the impacts of the pandemic particularly keenly. Our research shows that 
women are taking action to improve their position, and are more likely to make 
changes to their financial plans than men.

Men and women are broadly aligned on what they consider to be the most important 
financial wellbeing factors, including mental and physical health. The big difference 
is time, which causes professional women particular consternation. Research shows 
women often have more pressure to balance multiple priorities, including family and 
work. 

Women are more open to ESG and responsible investing than men, and have more 
of an appetite to use their wealth to help others. This suggests that the increasing 
expansion and development of the responsible investment industry is a positive 
trend for women.

Women believe they are less knowledgeable and able to plan for their financial future 
and see themselves as less financially resilient. While this isn’t necessarily true, this 
greater sense of reflection and doubt means that women are more likely to seek 
expert advice before taking decisions compared to men. 

The importance-ability gap for women has narrowed, but there still remains a 
significant divide between the genders. This is something which the financial advice 
industry should continue to address through better understanding and more tailored 
approaches to female clients and prospective clients.

An increasing number of women are taking control of their financial future by getting 
involved in conversations with their spouse’s financial adviser or taking financial 
awareness courses. This trend has been heightened by the trends exacerbated by 
the pandemic, including the higher number of bereavements.

Our research shows that women who have a Saunderson House adviser feel more 
empowered to achieve their financial goals and that they have more time to take 
control. This trend is likely to be indicative of the value of a financial adviser.

The pandemic has created the ultimate stress test scenario to discuss every aspect 
of financial planning. It’s a perfect opportunity to re-engage with absent parties and 
discuss wider financial planning topics.

Talking to a financial adviser can be a useful tool to improve the financial wellbeing 
factors that we have identified as being particularly important to women. This 
includes saving time, relieving the mental strain of financial planning, cash forecasting 
to build financial resilience and discussing options for responsible and ESG investing.
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